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Social Media for 
Public Companies
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An award-winning
social media agency
for public companies.

Few social media agencies know stocks like Sky Alphabet.
We are proven partners for building shareholder value.
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Risk management is at the heart 
of our process

Disclosure 
policy

+
Social media

policy

We review all press releases and  
previously disclosed content
aOTC Markets and SEC filings
aWebsite content and presentations
aInterviews and YouTube videos
We do not post content that has 
not been approved

True Love
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For issuers, execution is key 

01
Social media
strategy

Content and
creative

Engagement
02 03

Hit singles Steal bases Play defense
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Mobile stock trading has 
changed everything.

Retail trading now accounts 
for 40% of US equity 
volume1

Your “story” and material 
disclosures must be 
searchable by investor 
audiences on social media
1 Source: Daniel Fannon, Jefferies analyst (Reuters Article “The US Retail Trading Frenzy in Numbers, Jan 29 2021)
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Net Purchases of US Stocks by Retail Investors
($ billions)

2016	 2017	 2018	 2019	 2020	 2021

Source: VandaTrack
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The reality is, if you’re a public company, 
you need social media more than ever.

 
Social media is no longer optional.
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We know that communications 
is what differentiates “parity 
stocks”

Balance sheets being equal, the firm 
with superior communications usually 
has a higher valuation.

Source: Roadshow - The Marketing of Corporate Finance (2016)

Source: “Roadshow: The Marketing of Corporate Finance” (2017). By Stephen Yanor. Lambert Academic Press.
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@skyalphabet #capitalmarkets SKY ALPHABET

Public companies used to rely primarily 
on their websites and press releases...

Now social media does the heavy lifting.
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80% of institutional investors
use social media as part of their
regular work flow.

30% of this group say social
has directly influenced an  
investment recommendation 
or decision.
Source: Greenwich Associates. April 2015
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48% said information from social 
prompted them to do additional  
research on an industry issue/topic

37% said they shared information 
from social media with  
decision-makers at their firms

Source: Greenwich Associates. April 2015
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Trading volumes influences asset allocations

Share of retail ownership in IPOs

Rumour trading

Trading depths

Perception of management quality

Sustained interest

Valuation

Social media impacts valuation:
P
P
P
P
P
P
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Investors love stocks that 
receive more than their fair share 
of attention. 

Fact: With IPOs and new issues,  
retail investor participation determines 
which IPOs “pop” and which ones do not.
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Social media has serious reach

of Canadian adults
aged 15-74 use at least one social network

95.6%
1  Canadians are defined as the addressable audience consisting of 15-74 year olds
2  Population by Age and Gender 2016 Canadian Census Data
3 	 From: Statista www.statista.com/topics/2729/social-networking-in-canada

Number of Canadians aged 15-742	 26.8 million
Number of Canadian social media users in 20193	 25.6 million
	 95.6% penetration
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People who don’t use social media 
can still be targeted 

using social media ad tools
Audience Extensions
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When you’re reading 
The New York Times on your phone

and you see an ad, 
did you know 

it might be from 
someone who targeted you

using Facebook?
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Adults are “almost constantly” online
Overall

% Adults online
“almost constantly”

2015 18-29

21%

2018 30-49

26%

38%
36%

5%

Source: Pew Survey (USA). From Mary Meeker’s 2019 Internet Trends Report.
Source: Pew Survey (USA). From Mary Meeker’s 2019 Internet Trends Report.
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Source: GlobalWebIndex, Q1-Q2 2018, Aug 2018

...with the average Canadian spending 
1.75 hours per day on social media
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@skyalphabet #capitalmarkets SKY ALPHABET

Traffic from social media  
crushes traffic from Google
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The top three social media sites  
get 1.8x more traffic than Google

Unique Monthly Visitors (US & Canada)
April 2019 (Millions)

Facebook,  
Twitter and 

LinkedIn

= 1.8x Google

Google Sites

ComScore data. April 2019 for Desktop and Mobile Traffic. Total U.S. - Home and Work.

251 M
36%

451 M
64%
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Internet traffic makes social media 
the largest source of:

customers
investors
web traffic 
fans
votes
employees
buyers
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@skyalphabet #capitalmarkets SKY ALPHABET

Social media 
is influential
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Credibility, ahead of business strategy 
and tangible metrics, is by far the leading 
factor buy-side investors consider when 
evaluating whether to buy a common 
stock. 
	 – NIRI IR Update (October, 2005)
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71% of millennials base their decision to buy 
a product based on recommendations made 
by their peers on social media.  

– Source: Collective Bias (March 29, 2016)

55% of all respondents reported buying a  
product online after discovering it on  
social media, with 44% buying immediately. 
– KPCB Internet Trends (May 30, 2018) 

51% of digital device users are influenced 
to make a purchase after seeing  

personalized brand content.
– Adobe/Advanis “2019 Adobe Brand Content Survey” (Feb 2019)
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Fact

33% television
34% search engines
47% social media

Q4 2020 Q3 2017
36% television
37% search engines
23% social media

Source: GWI Core Q4 2020. 180,852 Internet users aged 16-64

Social media is the #1 place 
stocks are discovered
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it’s possible.

Top followed accounts
are successful with
all types of investors.

...	Imagine being a stock  
	 that achieves cult status.
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Social provides tactical opportunities
to exploit ‘word of mouth’ effects...
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New drivers continue to emerge

Growing reliance 
on social for  

real-time news

More time spent with 
mobile deepens  

liquidity pool

unmatched forum
for public storytell-

ing

Notes:
1	 News dissemination direct to journalists; but it’s a two way street, journalists prefer twitter
2. 	 Adults are spending more time on mobile devices
3. 	 As platforms clean up, storytelling improves
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Social media is increasingly seen as a tool 
to accomplish key strategic objectives:

Source: Deloitte CMO Survey Feb 2019 © Christine Moorman

2018
2019

Brand
awareness and
brand building

88%

46%

Acquiring
new  

customers

60%

33%

Introducing
new products/ 

services

65%

29%

Retaining
current

customers

55%

29%

Question: 
how does 
your firm  
use social  

media?
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When integrated into the communications 
“value chain” social provides important  
incremental targeting and reach. 35%

29%

39%

16%

Audience
Targeting

Large (Marketing budget at least $10 Million)
Medium (Marketing budget up to $10 million)

Audience
ReachDate Source: Nielsen. Based on a Q4 2020 survey of 260 marketing professionals

The top two 
marketing tactics:

targeting and reach
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80% of tweets 
are from 10% 
of accounts

If you’re not 
in the 10%
you are M.I.A.
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Justin Trudeau and the Raptors		 vs.	     Private equity announcement

Guess: who got more views?
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A routine corporate tweet by a private equity firm  
with only 83,000 followers got twice as many views

917K views.

Justin Trudeau 
got 417K views.
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Social is a growing source of news for major media

% of articles citing content originally 
posted to Facebook / Twitter 

2010 2016

social media  
provides  
advantages for 
journalists 

Source: Gerret Von Nordheim et al. From Mary Meeker’s 2019 Internet Trends Report.

5%

1%

5X Growth
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Social media is too
consequential to ignore:

1.	Reach
2.	Targeting
3.	Influence
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Why invest more in social media?
4 	 Massive reach: 95.6% addressable population
4 	 Retail investors have moved to social media in droves
4 	 Excellent targeting efficiency vs. press releases
4 	 Identifiable affinity audiences available with  
	 focus on technology, media, entertainment
4 	 Relative unsaturation provides important opportunities to  
	 differentiate and engage with influential social audiences
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By how much should you increase 
your investment in social media?

Industry average spend: $4,000 - $ 7,000 /month
Social media as % of marketing budgets

Source: Deloitte CMO Survey February 2019

Current
levels

11.4%

In 5 years

19.7%

In 12 months

13.6%
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In what areas should you increase 
your investment in social media?

Paid Social
Paid distribution

Audience expansion 
campaigns

Partnerships

25%

Strategic Social
Social management

Listening
Engagement

Audience development

35%

Content
Social media calendar
Video and animation

Photography
Messaging

40%
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Key opportunities for value creation:

1.	 Reaching investors at scale
2.	Strategic messaging platform
3.	Differentiation from peers
4.	Corporate reputation and brand
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The #1 Goal of Investor Relations is 
to enable two way communications
																					                     – EY 2018 Report 

Social media is the ultimate 
communication channel
for the capital markets
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Sky Alphabet Social Media steve@skyalphabet.com  +1 (604) 602-9166

Our service delivers end-to-end social:  
from creating posts to distributing them

Posting and engagement
Social media monitoring
Incident response
Monthly metrics reporting
Social media policy
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B E  D I S C O V E R E D

Steve Yanor
Sky Alphabet Social Media
Park Place | 666 Burrard St.
Suite 500 Vancouver, BC  
V6E 3W2
steve@skyalphabet.com
+1 (604) 602-9166


